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82nD sDa annual Meeting & inDustry convention

With the active support and involvement 
of many of its members, The Soap and 
Detergent Association (SDA) enjoyed 

successes on every front in 2007.  In legisla-
tion, regulation, press coverage and outreach to 
important constituencies of the industry, SDA 
made progress or achieved its members’ objec-
tives.

Here are just a few highlights:

Progress in sDA Fight For Key 
oleo, soAP inDustry FeeDstocK 
in congress
During contentious debate on a massive energy 
bill, both the House and Senate voted to sup-
port SDA-backed language to reverse an unfair 
biofuel tax credit that threatens the tallow 
supply for the oleochemical, soap and clean-
ing product industries.  While a veto threat 
eventually scuttled all of the bill’s tax-related 
provisions in late 2007, SDA continues its fight 
in 2008 in the halls of Congress.  SDA member 
grassroots efforts on this issue opened up new 
avenues of opportunity for successful advocacy 
in the months and years ahead.

sDa in 2007: Delivering MeMbershiP value, inDustry leaDershiP

activist states thus far, with several others poised 
to act in 2008.

sDA DAtA Protects liquiD 
FAbric soFtener, lAunDry, hAnD 
DishwAshing ProDucts
SDA’s science-based approach to advocacy paid 
off in obtaining delayed consideration of proposed 
rules that would have required the costly reformu-
lation of liquid fabric softeners.  California’s Air 
Resources Board deferred limits on the volatile 
organic compounds (VOC) in these products 
pending review of a new SDA study demonstrat-
ing that VOC emissions from these products make 
a negligible contribution to smog formation.   That 
study also demonstrated negligible VOC emissions 
from liquid laundry detergents and liquid hand 
dishwashing products.

sDA Actively engAgeD in north 
AmericAn AlternAtive to reAch
EPA officials contacted SDA as the leading down-
stream association working on chemical management 
policy in advance of an agreement reached between 

sDA ADvocAcy Averts costly 
chAnges to PAcKAging
SDA members will not have to spend millions of 
dollars to make changes to rigid plastic packages 
to comply with Oregon’s packaging law.  In 2007, 
SDA led a multi-industry coalition that success-
fully intervened on both the legislative and regula-
tory fronts.

In New Jersey, SDA and its allies success-
fully stopped packaging legislation that would 
set requirements beyond those of California and 
Oregon for a second year.  Onerous packaging 
regulations were also thwarted in California in 
2007 but continued activity is expected in 2008. 

sDA DeFenDs i&i Auto-Dish 
ProDucts, ADvAnces new 
APProAch on householD use
SDA successfully protected the use of phos-
phates in I&I dishwashing detergents from 
state-level phosphate bans – while ensuring 
an orderly market transition to no-phosphate 
household auto-dish detergent (ADD) prod-
ucts, effective July 1, 2010.  SDA’s model leg-
islation has been enacted in four traditionally Continued on page 3

“Going Beyond Green” is the theme of SDA’s 82nd Industry Convention.  
Throughout Convention Week – and throughout 2008 – we will show-
case how the cleaning products industry and your Association are demon-

strating environmental, social and economic sustainability. 
Sustainability really isn’t a new con-

cept for our member companies.  Very 
simply put, our industry’s products 
help save people’s lives.   Hygiene and 
cleaning products enhance health and 
the quality of life for an entire planet.  
That’s the ultimate in sustainability.

Innovations over the years in 
research and development, formula-
tion, manufacturing, packaging, and 
delivery systems allow people to clean 
their hands, clothes, and surfaces in 
almost every way possible – and more 
easily than ever.

Manufacturers, suppliers and retail-
ers are working together to bring prod-
ucts to consumers that clean effectively 
and have a reduced environmental 
footprint. 

But persistent threats remain 
that challenge our companies’ 
ability to formulate, innovate and 

compete in today’s marketplace.   Strict chemical regimes gaining favor 
in different parts of the world can divert precious resources from R&D 
and innovation – practices that genuinely advance sustainability – to 
compliance with regulations addressing marginal risks that will do 

little, if anything, to improve product safety or the quality of life. 
Advances in the science of detection, while amazing, raise concerns about 

chemical ingredients found in microscopic amounts – which lead to broad-
based attacks on whole 
product categories, com-
panies and brands.  

At SDA, we consider 
the challenges our mem-
bers are facing to be our 
own.  We continue to 
showcase leadership in 
science-based advocacy 
and outreach so deci-
sion-makers are aware of 
product and ingredient 
safety and safe use.  We 
are engaged at the inter-
national, national and 
regional levels to bring the facts to bear on legislation and regulation affecting 
our industry.  We engage in strategic communication efforts – via the news 
media and through a variety of partnerships – that effectively deliver messages 
about the benefits our products bring to billions of people every single day.

And, of course, we continue to provide the critical platform for effective 
business-to-business interaction. 

Moving forward, SDA and its active, engaged membership will continue to 
showcase why and how our industry demonstrates sustainability on all fronts.  
We look forward to working with all of you to make this happen today, tomor-
row – and in the generations to come. 

Ernie Rosenberg
SDA President & CEO



Natural and synthetic 
Tomadol® surfactants.

Now HI&I formulators 
have a choice.

tell me more
www.airproducts.com/choice3

Introducing natural NPE-free Tomadol
surfactants. Now you have the flexibility
to choose from either natural or synthetic
alcohol ethoxylates to meet environmental
regulations, improve end-product
performance, and lower cost in use. We
have 40 years of HI&I experience, so we
can help you find the right formulation to
maximize performance and profitability. 
To talk to a Tomadol expert and get 
a free sample, call 1-800-345-3148 or 
visit airproducts.com/choice3. Natural 
or synthetic, Tomadol surfactants are 
the right choice to make.

© 2008 Air Products and Chemicals, Inc.
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Canada, Mexico and the U.S. on a credible, risk-
based approach to chemical regulations.  SDA 
worked with its Canadian counterpart and the 
Consumer Specialty Products Association to 
issue a statement supporting the framework of 
the North American agreement, which would 
ensure coordination of regulatory processes, 

Continued from page 1 promote best practices, offer a forum to share 
information and keep the health and protection 
of consumers as a priority.

sDA sPeAKs out, Fosters 
DiAlogue on green cleAning, 
green chemistry
One-third of SDA member companies gathered 
in Washington, D.C. for an SDA-chaired confer-
ence in November 2007, exploring regulatory, 
legislative and marketplace trends related to green 
cleaning.  Separately, SDA told California regula-
tors that setting proper priorities for chemicals 
using risk assessment-based management is key to 
the success of state’s Green Chemistry initiative.  
In public comments filed with the State, SDA 
emphasized that cleaning product performance, 
benefits and efficacy should not be undermined.

new rePort chronicles A 
DecADe oF hPv successes
Ten consortia, 62 companies, 289 chemicals, 
5900 data summaries. This brief description is 
shorthand for a near decade-long, comprehen-
sive effort by SDA to bring companies from 
the U.S., Europe and Japan together to compile 
comprehensive data sets on the health and envi-
ronmental effects of High Production Volume 
(HPV) chemicals.  A new report chronicles 
those successes, including the latest: SDA’s con-
sortium sponsoring a category of 61 chemicals 
covering alkyl sulfates, alkane sulfonates, and 
alpha-olefin sulfonates was successful in gain-
ing OECD endorsement of its hazard and use 
data set – the largest such endorsement ever by 
OECD.  Since no additional testing was needed 
for the chemicals in this category, this effort 
further demonstrated the value of the category 
approach in minimizing the need for animal 
testing.

sDA exPertise on ghs leADs 
to euroPeAn commission 
APPointment
As a result of a nomination put forward by the U.S. 
Mission to the European Union (EU), the European 

sDa strengthens in-house 
technical, aDvocacy exPertise

recent additions to SDA’s staff have bolstered our regulatory, 
environmental and advocacy expertise on behalf of our member 
companies.

Dr. Paul DeLeo, Director of Environmental Safety, joined SDA from the 
U.S. Food and Drug Administration, where he served as a Consumer Safety 
Officer, managing the evaluation of the safety of new food and color addi-
tives.  Prior to that, he worked as a microbiologist and an environmental sci-

entist for the agency since 1999. Paul also spent sev-
eral years as a scientist and environmental engineer 
in the private sector. He has a Ph.D. from Cornell 
University, where his research focused on environ-
mental microbiology. He also received an M.S. 
in Environmental Engineering from Rensselaer 
Polytechnic Institute and a B.S. in Mechanical 
Engineering from Marquette University. 

Doug Troutman is SDA’s new Director of Government Affairs, bringing 
more than 15 years of Capitol Hill and lobbying experience to the Association. 
Doug joined SDA from Underwriters Laboratories (UL) Inc.’s Washington, 
D.C. office, where he was Senior Manager, Legislative Affairs.  He previously 
worked as Senior Manager, Government Relations, at the National Electrical 
Manufacturers Association (NEMA) in Arlington, VA.  Doug focused pri-
marily on energy issues during his tenure at UL and NEMA. In the early 

1990s, he was a legislative aide to U.S. Senator Arlen Specter (R-PA). In 2000, Doug gained a law 
degree at Villanova University School of Law.  He is a graduate of The George Washington University 
in Washington, D.C., with a B.A. in International Affairs and Russian Studies.

DeLeo: Stepping up at SDA.

Troutman: A leadership  
position.

Commission (EC) placed SDA’s Rich Sedlak on a 
Stakeholder Expert Group advising on implementa-
tion of REACH.  The group will produce technical 
and scientific guidance on the EU’s regulation on the 
Globally Harmonized System for Classification and 
Labeling of chemicals.  As the sole U.S representative 
on the group, SDA will be coordinating its work with 
the Mission, as well as other North American indus-
try groups and AISE, SDA’s European counterpart. 

conFerence highlights sDA 
surFActAnt sAFety reseArch
The cleaning product industry has long maintained 
that many major surfactants do not pose a significant 
risk to wastewater and the receiving water envi-
ronment.   SDA research, presented at the annual 
meeting of the Society of Environmental Toxicology 
and Chemistry, has gone a long way to verify that 
statement by conducting a retrospective, eco-epide-
miological analysis in a major Texas watershed. The 
research analyzed surfactants found in streams domi-
nated by municipal effluents to validate the assess-
ments.  The evidence found in rural and urban areas 
demonstrates that these chemicals pose minimal risk 
to aquatic communities.

sDA PArtnershiPs showcAse 
beneFiciAl use oF householD, i&i 
cleAning ProDucts
SDA’s reputation as the go-to source on clean-
ing products and our ongoing strategic partner-
ships continue to showcase household and I&I 
use and the benefits of our member companies’ 
products.  SDA has formed a new partner-
ship with the National Education Association 
Health Information Network and the Centers 
for Disease Control and Prevention to develop a 
new, comprehensive school cleanliness program.  
The partners hosted a one day meeting with a 
newly formed National Custodian Task Force in 
December, to develop the plans for a new national 
award and training program that will be launched 
in 2008.  The Environmental Protection Agency 
also reached out to SDA for feedback on an EPA 
“School Chemical Cleanout Program” factsheet.  
SDA input proved beneficial in suggesting edits 
to an unfavorable characterization of cleaning 
products and their ingredients.

online sDA tools, FActsheets 
inForm meDiA, consumers on 
ProPer ProDuct usAge, beneFits
After two years worth of work, SDA published 
its Hard Surface Hygiene Fact Sheet, which 
summarizes the safe, proper and beneficial 
use of household sanitizers and disinfectants.   
CleaningProductFacts.com, a new online resource, 
was launched by SDA in April 2007, in part to 
counter misinformation and unwarranted attacks 
on cleaning products used safely and effectively by 
consumers every single day. 

sDA showcAses inDustry 
sustAinAbility successes
SDA’s ongoing communications efforts on indus-
try sustainability efforts gained national attention, 
as the American Society of Association Executives 
(ASAE) prepared a case study that profiled SDA’s 
sustainability-related programs and activities.  That 
report is now featured on ASAE’s website and SDA’s 
Sustainability Central.  Our interaction with ASAE 
also led to an invitation for SDA to participate in an 
August 2007 panel discussion on “Creating Value 
Through Strategic Social Responsibility” at ASAE’s 
Annual Meeting. Additionally, SDA media outreach 
on the sustainability-related benefits of concentrated 
detergents led to coverage in major newspapers and 
public radio newscasts. 

While SDA is a sponsor of this publication and the author of indicated 
articles contained herein, it is not responsible for any other content 
in this publication. SDA and its member companies do not make 
any guarantees, representations or warranties, expressed or implied, 
with respect to the accuracy and completeness of the information and 
assume no responsibility for the use of this information. Further, noth-
ing herein constitutes an endorsement of, or recommendation regard-
ing any company, product or process by SDA.



The Essence of Clean

For more information contact:
Evonik Goldschmidt Corporation 

P.O. Box 1299
Hopewell, VA 23860

Tel: 800-446-1809
www.evonik.com

Evonik’s Household Care business line continues to advance our 
global leadership position by bringing innovative new products and 
formulations to market that satisfy consumer and industrial customers’ 
needs. With Evonik’s extensive market experience, formulation 
knowledge and technology, we can satisfy today’s increasingly 
demanding product performance desires for laundry detergents, 
fabric softeners, dish care, hard surface cleaners and car care products.

Our success has always been rooted in our power to create products 
that are critical to customers’ needs, and we are committed to 
continuing our promise of meeting whatever demands the future holds.

DCST-0032
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executives from Dow Chemical, Procter & Gamble and PQ Corporation were 
elected to The Soap and Detergent Association (SDA) Board of Directors 
throughout 2007 to fill existing vacancies. 

 The recent additions include: 
•  Tony Frencham, General Manager and Global Business Director – Fabric and 

Surface Care, The Dow Chemical Company.
•  Paul J. Ferrall, Jr., President – PQ Americas, PQ Corporation.
•  Jorge Mesquita, Group President – Global Fabric Care, The Procter & Gamble 

Company
  A complete slate of nominees for two-year terms on the Board will be voted on by 

SDA members during the Annual Meeting on Friday, February 1.

floriDa stuDents teach hanD hygiene, garner  
national aWarD froM sDa, cDc

Jorge Mesquita

It's a SnAp: SDA, CDC national hand hygiene education program honors students at DeLaura Middle School, Satellite Beach, FL.

sDA rePort to the membershiP 
honoreD As “toP internAl 
PublicAtion” by PR NeWs

sDA’s 2006-2007 Report to the Membership 
recently won the prestige of the “Top Internal 
Publication” Award in the PR News NonProfit 

PR Awards competition.
SDA and Ogilvy Public Relations Worldwide 

accepted the award during a December luncheon 
held at the National Press Club in Washington, 
D.C.

SDA and Ogilvy were finalists in the category 
along with publications from Mount Sinai Medical 
Center and the Baylor Health Care System.

PR News’ NonProfit Awards annually salutes 
excellence in communications among nonprofit 
organizations worldwide.

SDA’s 2006-2007 Report to the Membership is 
available online at www.cleaning101.com/joinSDA.

paul J. FerrallTony Frencham

the SDA/Centers for Disease Control and 
Prevention (CDC) national hand hygiene 
education program, “Healthy Schools, 

Healthy People: It’s a SNAP,” recently honored 
students at DeLaura Middle School in Satellite 
Beach, Florida, with the 2007 Top Classroom 
Award.  DeLaura students created a handwash-
ing education program for their classmates and 
the local community.

SNAP – the School Network for Absenteeism 
Prevention (www.itsasnap.org) – is a six-year 
old program that encourages middle schools to 
help develop programs that make hand hygiene 
a priority for students, teachers, school health 
personnel, administrators and parents.  

At DeLaura Middle School, students in Jeanne 
Dery’s pre-advanced language arts class created 
an entertaining and educational video that pro-
moted personal hygiene through handwashing.  
Their video includes four different scenes: sci-
entific research, a handwashing demonstration, 
and two segments portraying students as villain-
ous germs being pursued by the “germ police.”

The students also worked with local hotels to 
obtain sample bars of soap to give away to every 
student who viewed the video.  In return, the 
students created a flyer promoting SNAP and 
handwashing to be displayed in hotel restrooms 
and employee lounges. 

“Emphasizing hand hygiene in schools has 
never been more important, especially with the 
threat of MRSA and staph infections in schools 
around the country,” said Nancy Bock, SDA 
Vice President of Education.   “Students rec-
ognized by the SNAP program are helping to 
spread the message that washing with soap and 
water is the simplest way to prevent the spread 
of the germs that can make us sick.”

The DeLaura students were honored for their 
work at a school assembly and reception in 
December.

Several SDA member companies contribut-
ed products and/or financial assistance for the 
SNAP National Award Program, including The 
Dial Corporation, A Henkel Company; GOJO 
Industries, Inc.; Reckitt Benckiser, Inc.; Technical 
Concepts, LLC; and Water Journey, Ltd. 

Dow chemicAl, P&g, Pq executives welcomeD to sDA 
boArD in 2007

sDa in 2007: coMing on boarD



Petresa group of companies acts as a world leader in the manufacturing and marketing of Linear 
Alkyl Benzene (LAB) and derivatives.

Petresa group consists of three major operating companies: Petresa Spain, 100% owned by Cepsa 
Spain; Petresa Deten (Brazil), a joint venture between Petresa and Petrobras (Brazil); and Petresa 
Canada (Quebec), a joint venture between Petresa and SGF. The Petresa group of companies sup-
plies the world with LAB and derivatives and acts  as a global player (see attached).

The Petresa group of companies  operates a total of 560.000 MT LAB, which  represents about 
20% of the total worldwide installed LAB capacity.

Petresa Spain operates a 400.000 MT normal paraffin plant, the main raw material used in the 
production of LAB. 

  Products • Linear Alkyl Benzene (different types)
   • Linear normal paraffin (different types)

   • Alkylate bottoms

Petresa – A global LAB player

CEPSA
Spain Company Product Prime market 

PETRESA

100%100% Petresa S. Roque 
Spain

Petrochema (3) 
Dubová / Slovakia 

Petresa-Deten (1) 
Salvador/Brazil

ICC (3) 
Jamaica

PCI (2) 
Québec/Canada

Europe 
Exports

LAB:       220M MT/Y 
LABSA:    80M MT/Y 
NP:         400M MT/Y 

LAB:       220M MT/Y
LABSA:  80M MT/Y
NP:         100M MT/Y

LABSA:   15M MT/Y 

LABSA:   12M MT/Y 

LAB:  120M MT/Y 

North & Central 
Europe 

South America 

Caribbean

NAFTA 

72%

51%

1) JV : Petresa/Petrobras      2) JV: Petresa/SGF    3) Partnership         

heADquArters
Campo de las Naciones
Avda. del Partenón, 12
28042 Madrid, Spain

Tel: +34-913379777
Fax: +34-913379766

PlAnt
Puente Mayorga s/n
Apartado 40
11360 San Roque (Cadiz), Spain

Tel: +34-956582200
Fax: +34-956698084

exPort oFFice
Hiton Tower 25th floor
Waterloolaan 39
1000 Brussels, Belgium

Tel: +32-25489710
Fax: +32-25142755



 A COMPANY OF THE CEPSA GROUP
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global demand for LAB will grow at 2.5% per 
year through 2016, according to a study by 
chemical consulting firm Colin A. Houston 

& Associates (CAHA). Growth will be strongest 
in Eastern Europe, the Mideast, 
and Africa, averaging 4.4% growth 
through 2016. Established mar-
kets for LAB such as in North 
America, including Mexico, will 
grow at lower rates: 1.5% annu-
ally. Latin America will see 1.3% 
annual growth while Central 
and Western Europe growth is 
to remain stagnant at a rate of 
0.4%.

Operating rates for detergent 
alkylate production were specially 
low in 2006 but have risen to 
over 80% in 2007, CAHA says. 
Problems have included feedstock 
supply and cost issues. BAB pres-
ently accounts for less than 3% 
of alkylate consumption and will 
continue to decline. “The cost of 
propylene tetramers has risen to 
the point where BAB no longer has an advantage 
over LAB,” says Joel H. Houston, president of 
CAHA. The demand for BAB-based detergents 
has rapidly shifted to LAB.

Competing surfactants MES and alcohol deriv-
atives will grow at a combined rate of 5% per 

lab DeManD exPecteD to groW DesPite feeDstock 
Pressure, coMPeting ProDucts fall short

year for the same period, CAHA says. However, 
oleo-based surfactants have also been suffering 
from feedstock pressure in the form of rising fats 
and oils prices, Houston says. “It doesn’t look 

like there is going to be a major downturn in 
fats and oils prices, which are historically more 
volatile than petroleum. These price increases 
have hindered nearly 1 million tons of new alco-
hol capacity originally set to come online during 
2006-2007.”

Meanwhile, MES, which has some performance 
advantages, is trying to advance on the platform 
that it is lower-cost than petroleum-based surfac-
tants, which is dubious when the full cost of con-

version to the new surfactants is assessed, 
Houston says. “For example, whether there 
is an adequate margin to justify retrofitting 
and reformulating products.” A lack of 
available MES capacity and customer expe-
rience coupled with performance short-
comings also restrains its use in detergents, 
CAHA says.

Sasol's permanent idling LAB produc-
tion capacities at Porto Torres, Italy and 
Baltimore, MD is an indication of the 
financial state of the LAB market, Houston 
says. Producers have suffered low margins 
due to rising costs, intense competition, 
and weak pricing power, he says. Sasol 
says further restructuring plans for its 
olefins and surfactants division are under 
consideration. The company will continue 
to produce LAB at Lake Charles, LA and 
Augusta, Italy, and plans to cut costs at 
those sites, says Guido Safran, v.p./alkylates 

and surfactants. The closures will contribute to 
higher operating rates, CAHA says. New capacity 
is expected to come online sometime in the middle 
of this year. Egyptian Petrochemicals Holding Co. 
(ECHEM; Cairo) has 100,000-m.t./year of LAB 
starting up at Alexandria, Egypt.             —CW staff
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bASF says it has introduced a new surfactant system 
in North America for the industrial and institutional 
(I&I) cleaning products market. The new surfactants 

line, under the trade name Inoterra, can be used in a wide 
range of applications, including general-purpose cleaners, 
floor care products, warewashing detergents, disinfectants 
and sanitizers, laundry detergents, vehicle wash aids, and 
hand cleansers. The surfactants’ low-gelling profile allows 
for faster formulation and eliminates the need to add water 
slowly during the formulation process, resulting in less 
energy needed to incorporate other non-ionic additives 
into water-based formulations, BASF says.

“The initial driver for the design of the Inoterra range 
was to offer an effective alternative to nonylphenol eth-
oxylates (NPEs), surfactants that are under pressure to 
be phased out in North America,” says Ernesto Lippert, 
business development manager/performance chemicals, 
detergents and formulators at BASF.  “During the develop-
ment phase we discovered many properties that could offer 
solutions to historically difficult-to-meet needs in the I&I 
industry such as the cleaning and emulsification of used 
motor oil.” BASF is exploring ways to position the products 
in regions of the world where NPEs are still widely used, 
including Asia and South America, Lippert says. 

The company says it will launch two initial product 
lines: Inoterra EM, which is designed for products that 
require oil-soluble emulsification, and Inoterra DW, which 
includes detergency and wetting capabilities. BASF is 
currently working on other proprietary environmentally 
responsible cleaning additives designed to address addition-
al I&I market needs, which are expected to be launched in 
the NAFTA region in 2008-09, Lippert says.        —CW staff

suPPlier uPDates

basf launches surfactant systeM for i&i Market
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Patrick Ropella, a trusted name for 
Executive Search and Consulting in the 
Chemical and Allied Industries, is proud to 
announce the launch of the Ropella Group, 
focusing on Leadership Development and 
Executive Coaching. 

The Ropella Group brings together a team 
with an established record of improving 
productivity and the bottom line in 
some of the largest multinational firms 
across the globe. Our individually tailored 
programs are the result of years of research 
into the best practices in Leadership 
Development and have been proven 
successful in a wide range of organizations.

Give us a call today to find out how we 
can help your organization dramatically 
improve its results.

Leadership Development
and Executive Coaching

Ernie, Bob and Patrick, together with their team, bring many 
years of leadership development experience with some of 

the world’s most successful organizations, including:

www.RopellaGroup.com
850.983.4777

Ernie Webb

Bob Carroll

Patrick Ropella

there are thousands of books and 
articles and over a million items 
on the web about leadership, so 

why would we need one more?
Because, most people read the 

books and articles, and then go on 
about their business, as if nothing 
ever happened. Leadership requires 
action. It also needs to be defined 
in terms of the culture within which 
it exists. Genghis Khan was a very 
effective leader in the context of his 
culture. Also, many of these missives 
on leadership have so many steps to 
follow that it is easy to get lost in the 
maze. Let’s keep it short.

Let’s look, then, at leadership with-
in the American way of life. Within 
our culture, a true leader needs two 
cornerstones to stand upon: Character 
and Competency, and an under-
standing of these two qualities in the 
context of three things: The Three 
Knows of Leadership. The two cor-
nerstones are simply: Character and 
Competency. Many companies are 
now following the lead of Southwest 
airlines to “Hire for attitude, train 
for skills,” because what you know 
can easily be changed. Changing who 
you are is much more difficult. These 
two qualities then need to be viewed 
through the lens of The Three Knows 
of Leadership.

• Know your job—and be good at it.

•  Know your people—and provide 
them with the proper support and 
guidance.

•  Know  yourself—and be humble for the  
knowledge.

Read more in Part Two in the 
next issue.
Ernie Webb has lead leadership develop-
ment programs in some of the world's largest 
companies across the globe. Find out more at  
www.RopellaGroup.com 

the three 
knoWs of 
leaDershiP
Part One of Two
Ernie Webb, The Ropella Group

cognis reported net income for the first nine 
months up 16%, to €21 million ($30.9 mil-
lion) before special items, on sales up 4%, to 

€2.65 billion. Cognis reported an €82-million loss 
including special items, compared with net income 
of €5 million in the year-ago period. Third-quarter 
figures were not disclosed. 

“We are satisfied with the way the business has 
developed over the first nine months of the year, as 
Cognis has achieved growth in sales and earnings 

across all its strategic business units,” 
says Cognis CEO Antonio Trius. “We 
are currently confronted with a num-
ber of challenging factors simultane-
ously,” Trius says, “but we have been 
able to counteract the effect of these 
by improving our position in our key 
markets driven by the wellness and 
sustainability trends, by successful 
cost management, and by partially 

offsetting the increases in raw material costs.”
Cognis’s Care Chemicals unit reported sales 

up 6%, to €1.086 billion, compared to the year-
ago period. Sales were driven by strong demand 
for performance ingredients and primary surfac-

tants, Cognis says. Sales for the com-
pany’s Functional Products division 
rose 3.4%, to €665 million, while 
sales for Cognis Oleochemicals, the 
50-50 joint venture between Cognis 
and Golden Hope, increased 8%, 
to €450 million. “Sales of fatty 
acids and glycerin grew particularly 
strongly, reflecting increased selling 
prices,” Cognis says.           —CW staff

cognis’ sales, earnings rise across 
all core business units

'We're currently 
confronted with 

a number of 
challenging  

factors  
simultaneously'
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CogniS gmbH, Care Chemicals
Phone +49 211 79400, care.chemicals@cognis.com 
www.cognis.com

Cognis Care Chemicals’ green chemical solutions – a new benchmark 
in natural and renewable specialty chemistry. Demand for green products 
in the Home and Personal Care segment, not to mention the Professional 
Cleaning market, is accelerating. Utilizing our 160 years of experience in 
renewable and natural-based raw materials, Cognis combines specialty 
chemicals competence with marketing know-how to create ambitious offer-
ings for our customers, focused on the end consumer and always in tune 
with the market trends. With our „green chemical solutions“, we offer a strict 
and transparent classification system for our portfolio, showing the propor-
tion of natural, renewable raw materials in our products. 
it is your choice how far you want to go in the light of the Ecoethics trend.   

Want to make a mark? Then use our „green chemical solutions“. 
Talk to us. 

Get your products in line 
with the Ecoethics trend



increasing global demand for environmentally friend-
ly products by consumers and regulators is driving 
significant reformulation of cleaning products to 

eliminate nonyl phenol ethoxylates (NPEs), reduce 
volatile organic compounds (VOCs), and develop 
products based on renewable or bio-based resources.  
Air Products continues to invest in innovative prod-
ucts and applied technology to provide solutions to 
formulators to successfully develop cleaning products 
that meet the changing needs of their customers.  Most 
recently, Air Products has introduced a series of natural 
Tomadol® surfactants.  

Air Products’ natural Tomadol surfactants are derived 
from palm or coconut oil and provide formulators with 
a choice of alcohol ethoxylate surfactants to meet their 
customer’s demands for bio-based solutions in the 
Industrial and Institutional (I&I) cleaning industry. 

“Natural Tomadol surfactants provide formulators 
with flexibility. If bio-based or renewable resources 
is their primary concern, then our natural Tomadol 
surfactants are the answer,” said Russ King, marketing 
manager for Air Products Performance Solutions.  

Besides the use of bio-based oils, these new Tomadol surfactants are also efficient, environmentally 
friendly alternatives to phenol-containing surfactants such as NPEs, which have been under scrutiny as 
being environmentally persistent.

In fact, before Europe enacted the Detergents Regulation and as several big box retailers dictated 
the removal of NPE-containing cleaners from their stores, Air Products commercialized its innovative 
Tomadol 900 surfactant series to provide a cost-effective solution to formulators to replace NPEs in 
their cleaning formulations.  These products provide superior removal of heavy soils in hard surface 

air ProDucts’ toMaDol 
surfactants: our ProDucts,  
your aDvantage

Application driven: Air products' researchers develop 
break-through "green" technologies for I&I formulators.
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P&g Announces new leADershiP 
APPointment
Procter & Gamble 
(P&G) says it has 
named Patricia A. 
Woertz to the compa-
ny’s board of directors, 
effective immediately. 
Woertz is currently 
chairman and CEO 
of Archer Daniels 
Midland.  She has pre-
viously held executive 
positions at Chevron. 
Woertz “is an out-
standing business lead-
er with an exceptional 
blend of strategic, analytical, business and leader-
ship experience,” says A. G. Lafley, P&G chair-
man and CEO. “Her track record in building 
strategic and shareholder value will make her an 
outstanding board member.”                —CW staff

Woertz: p&G's newest board 
member. 

the soaps and detergents industry continues 
to be confronted with high energy, freight, 
and raw material costs, prompting those 

on the supplier side to work closer with custom-
ers to improve efficiencies and cost savings, sup-
pliers say. The industry is also facing regulatory 
challenges that may influence chang-
es in end-use products, they say. 
These include the European Union’s 
(EU) Registration, Evaluation, and 
Authorisation of Chemicals legisla-
tion, as well as possible efforts to 
modify the U.S. Toxic Substances 
Control Act. “Besides the nor-
mal business pressures of trying to 
develop better products with greater 
performance and helping custom-
ers to identify different claims and 
enhancements in their products, we 
have pricing pressure issues and reg-
ulatory issues,” says Kevin Gallagher, 
president/Croda North America. 

Croda’s response to rising pricing pressures is 
by working with its customers to find “addition-
al, more cost-effective ways to use our materi-
als,” and “seeing if there’s ways that we can help 
them reduce the cost other than those basic raw 
material price increase drivers that aren’t under 
our control,” Gallagher says. “Where there’s an 
opportunity for us to reduce or eliminate the 
packing costs or to achieve a more efficient 
supply chain, then [we try] to work with our 

seeking closer PartnershiPs

croDa tackles Pricing Pressures, 
regulatory issues

customers to look at their actual cost in use of 
the product,” Gallagher says.

On the regulatory front, Croda’s $758-million 
purchase of Uniqema oleochemicals and deriva-
tives business from ICI in September 2006 gives 
Croda an advantage that the company was pre-

viously lacking, Gallagher says. 
“With the acquisition of Uniqema 

we also acquired a very robust global 
product health and safety organiza-
tion,” Gallagher says. “That global 
organization has really allowed us 
to take and have a regulatory strat-
egy and be able to use that regula-
tory strategy to inform our product 
development efforts.” Prior to the 
Uniqema acquisition, new product 
development efforts, “at the end of 
the day, might or might not have 
fit with different regulations around 
the world,” Gallagher says. The com-

pany now applies its regulatory strategy “to the 
way that we go about developing raw materials 
so that they are compatible and they ease the 
pressure on our customers,” he adds.

Croda says it expects the Uniqema acquisition 
to be fully integrated by year-end. Croda has 
integrated its field sales staff in North America 
and is in the process of integrating its customer 
care functions as it implements SAP throughout 
all aspects of the business, the company adds.

—CW staff

Gallagher: Finding  
cost-effective solutions.

investing in innovation and technology

cleaners at much lower concentrations than those 
containing NPEs. 

Formulations using Tomadol surfactants also 
use much less solvent than NPE-containing solu-
tions enabling the manufacturer to meet increas-
ing restrictions on total VOC content. Tomadol 
surfactants also offer much faster solution times 
and a lower viscosity profile, which can increase 
asset utilization/productivity for the cleaning 
solution manufacturer. 

“Whether you are seeking a natural source for 
your alcohol ethoxylates or are looking to replace 
NPEs, Air Products’ Tomadol surfactants offer 
its customers a true competitive advantage,” said 
King. 

With Air Products' 40 years of I&I experience, 
our applications labs offer formulators solutions 
for the challenges they are facing to optimize 
product performance and profitability. 

King: Marketing manager/performance 
solutions at  Air products.



W I T H  C R O D A …

CRODA INC, USA   +1 732 417 0800    www.crodausa.com    email: marketing@crodausa.com   

CRODA LATIN AMERICA   +1 732 692 1477    www.crodala.com   email: latinamerica@crodausa.com  

CRODA EUROPE LTD   +44 (0)1405 860551  www.croda.com/europe  email: hfs-europe@croda.com

CRODA SINGAPORE   +65 65519600   www.croda.com.sg   email: sales@croda.com.sg

it’s much
easier to 
go green

Croda’s DfE approved products include:

MONATERIC™ 1188M

MONATROPE™ 1620

MONATROPE 810

RENEX™ 30

SPAN™ 20

SYNPERONIC™ NCA 810

SYNPERONIC NCA 850

SYNPERONIC PE/L61

SYNPERONIC PE/L62

TWEEN™ 20

TWEEN 81

TWEEN 85

For details about these and other 
useful ingredients, visit crodausa.com

I N N O V A T I O N  Y O U  C A N  B U I L D  O N ™

Green consciousness is no longer just a fad that’s limited 

to a small handful of specialty manufacturing fi rms. It is 

now a mandate—with more and more retailers, governments 

and public institutions demanding environmentally-friendly 

products that can meet stringent standards.

The Design for the Environment (DfE) program, run by the US 

Environmental Protection Agency was established to ensure 

that the safest ingredients for the environment and families 

are used in formulations. No company has risen to meet these 

needs like Croda.

Croda offers over a dozen DfE approved surfactants and 

ingredients, with more being approved even as you read this. 

Look to us fi rst for a wider range of options and the ability to 

create the next generation of hard working houshold products, 

with a respect and responsibility for our environment. 

  For assistance, please contact your Croda representative…

NewCrodaSDAad-resize.indd   1 1/16/08   12:52:42 PM



soDa ash
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Prices
U.S.: $125-$155/ton, fob, 2008 contracts
EUROPE: €160-€185/m.t., del, 2007 contracts
ASIA: $270-$330/m.t., cfr, spot

outlooK
Demand in the 47-million m.t. global soda ash 
market is expected to grow 4%/year through 2012, 
says Marguerite Morrin, director/chlor-alkali and 
vinyls Europe for CMAI (Houston). Much of 
this growth will be in China, which accounted 
for about 32% of global demand last year, Morrin 
says. Demand in China is expected to rise by about 
7.8%/year, she says. 

China’s consumption of soda ash coupled with 
short supply due to a lack of capacity expansions 
have tightened global market conditions. “The 
global market is virtually sold out,” one producer 
says.

Also, strong demand growth is also projected for 
Central Europe and the Mideast, Morrin says.

The outlook for flat glass, a major soda ash  appli-
cation, remains healthy, even in developed regions 
in which construction markets are suffering, Morrin 
says. Flat glass’s high performance characteristics 
will drive demand, she says. Emerging regions, 
especially China, will still undergo the most growth, 
however. Flat glass demand worldwide will rise  
5.9%/year from 2006-11, while demand in China 
is projected to grow 10.4% during the same 
period.

The tight conditions are likely to persist through-
out much of 2008. China has been adding capac-
ity, though not enough to satisfy its demand, 
market sources say. 

The only large new capacity increase due online 
is Eti Soda’s (Beypazari, Turkey) greenfield proj-
ect at Beypazari. Half of that plant’s 1-million 
m.t./year capacity is due at year-end, but there is 
speculation it will be delayed, Morrin says. Other 
capacity additions in the near future are not large 
enough to make a significant impact on the global 
market, she says. Solvay is bringing an additional 
300,000 m.t./year online incrementally at Devnya, 
Bulgaria. Ciech (Warsaw) is debottlenecking its 
Govora, Romania site, which will add 250,000 
m.t./year by 2009.

Tata Chemicals (Mumbai) subsidiary Brunner 
Mond’s (Northwich, U.K.) has delayed startup of 
its 360,000-m.t/year unit at Lake Magadi, Kenya. 
The plant, which was due to start up in late 2006, 
has experienced technical problems, market sources 
say.

In the U.S., producers have responded with a 
“measured approach” to restarting idled capacity, 

Morrin says. “Producers remain mindful of over-
capacity by bringing back any idled capacity in 
a very phased manner. A fear of excess in China 
has been responsible for the relatively slow rate 
of capacity expansions.” FMC has brought back 
500,000 m.t./year of idled capacity in two stages 
at Granger, WY.

Meanwhile, soda ash prices have been rising, 
due in part to short supply, as well as higher ocean 
freight rates, market sources say. Vessel freight rates 
have climbed to record levels in many shipping 
lanes, which may result in trade flow changes in 
2008, they say. 

However, supply is tight enough that North 
American producers are still competitive overseas, 
Morrin says. “Also, European producers are facing 
higher coke prices, and Chinese producers are not 
aggressive on exports,” she says. 

The soda ash industry is also consolidating, as 
companies try to become more global players. Tata 
Chemicals’ 2006 acquisition of Brunner Mond 
gave the company a European production base 
and a cost-competitive and logistically favorable 
site in Kenya, the company says. Ciech became the 
second-largest soda ash producer in Europe when 
it acquired Sodawerk Stassfurt last November. 
Gujarat Heavy Chemicals (Nodia, India) acquired 
a majority share in SC Bega Upsom’s 300,000-
m.t./year plant in Romania in 2005, and Sisecam 
(Istanbul) acquired a soda ash plant in Bosnia 
in 2006. More recently, Nirma (Gujarat, India) 
acquired Searles Valley Minerals (Overland Park, 
KS) from private equity firm Sun Capital Partners 
(Boca Raton, FL) late last year.

technology
Most U.S. producers make soda ash from mined 

trona ore, which is concentrated in Wyoming’s 
Green River Valley. European and most Asian soda 
ash is produced synthetically from limestone and 
brine.

ProDucers
(in thousands of m.t./year)
north AmericA 
u.s.
FMC1 3,645
OCI Chemicals 2,500 
Solvay Chemicals 2,430
General Chemical 2,160
Searles Valley Minerals2 1,200
mexico 250
south AmericA
Argentina 260
brazil 240
western euroPe 
France
Solvay SA 800
Novacarb 600
germany 
Solvay SA 1,140
Sodawerk Strassfurt3 400
netherlands 300
Portugal 230
spain 950
u.K. 1,100
eAstern euroPe 
bulgaria 1,200
Poland 1,100
romania 700
russia 2,180
ukraine 1,100
miDeAst/AFricA 
mideast 1,600
botswana 300
egypt 135
Kenya4 360
AsiA/PAciFic 
Australia 385
china 17,200
india 3,300
Japan
Central Glass 360
Tokyuama Soda 360

1) Includes 300,000 m.t./year of idled capacity at Granger, 
WY. 2) Acquired by Nirma (Gujarat, India). 3) Acquired by 
Ciech, pending regulatory approval. 4) Not fully operational.  
Source: CW research, company reports.    —CW staff

DemAnD gowth limiteD in 2008, 
mArgins unDer Pressure
Demand growth for linear alkylbenzene (LAB) and 
its derivatives is expected to be “pretty limited” 
this year, with average growth of about 2%, due 
to the mature markets of North America and 
Europe, says Mark Quintyn, commercial direc-
tor at Petresa (Madrid). Escalating raw materials 
used in the production of LAB “have damaged 
enormously the margins in the LAB business, 
to the extent that at several occasions during 
2007 the sustainability of business was at risk,” 
Quintyn says. “Price increases were necessary to 
offset this,” and “with current conditions, the 
industry is still experiencing too low margins, if 
any,” he says. 

The LAB market faces similar conditions this 

year, Quintyn says. “As long as the market is 
not prepared to recognize that rapidly increasing 
raw materials have been reflected in detergent 
pricing, we will continue with similar frustrat-
ing scenarios in 2008,” he adds.

Global LAB growth was roughly 3%-4% 

lab market news

■  Market Pressures*
      (in thousands of m.t./year)

CapaCity DemanD

Region 2007 2008 2007 2008

north america 540 460 410 420

europe 600 500 340 345

*Source: petresa (madrid).

in 2007, Quintyn says. China, Mideast, and 
Southeast Asia showed the strongest growth, 
at about 5%-10% last year. Demand in indus-
trialized areas, including North America and 
Europe, was flat in 2007, growing at about 2%/
year, Quintyn says.

Capacity utilization was below 80% in North 
America and Europe, driven by escalating eco-
nomics and the availability of raw materials. “If 
margins become unsustainable, companies tend 
to reduce production,” he says.

Key downstream drivers for demand continue 
to be detergent formulations, given that “the 
detergent industry is looking for the best cost-
performance scenario and those are driving the 
different uses of surfactant chemicals like LAB,” 
Quintyn says.      —CW staff 
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Chemical Week recently conducted an interview 
with Ernie Rosenberg, SDA president and CEO, 
who highlighted SDA's 2007 accomplishments 
and the association's plans for the future.

Can you describe what have been SDA’s major 2007 
accomplishments? 
Overall, SDA had an extraordinarily successful year. 
We delivered for the members on every front, organi-
zationally, financially, and in terms of our education 
programs. Of course the highest profile things are 
the advocacy activities that we undertook. We got 
a provision into both the House and Senate energy 
bills that would have reversed a weird tax credit 
that would pretty much make tallow unavailable 
for making soap and oleochemicals. Unfortunately, 
the tax provisions got vetoed in the end because of 
politics unrelated to this issue, but the fact that in an 
uphill fight we got it into both the House and the 
Senate bills was a big achievement, and our members 
are continuing the activity in 2008 with our help. 
The other good thing is that it did open up lines 
of communication with a lot of people in Congress 
that we hadn’t really been dealing with before, which 
should stand us in good stead with a lot of things 
coming down the pipe. 

Some time back we adopted a position on house-
hold automatic dishwasher detergent that agreed 
to the phase out of phosphates by July 2010. We 
were successful in every state that brought it up in 
getting our provision adopted—with a little burp 
in Maryland on the effective date, but we still hope 
to get that effective date changed. In Maryland 
it’s January 2010, instead of July. It doesn’t seem 
important, but given all the marketing elements that 
have to be brought into play to get the product into 
the marketplace and the old product out, 2010 was 
our key target. Importantly, we protected the use of 
phosphates in I&I cleaners. All the decision makers 
we dealt with that were pivotal to this recognized that 
for the I&I market no compromise on the economies 
or performance could be accepted, so they weren’t 
willing to take the gamble of moving forward with 
a hard deadline for phasing out phosphates as they 
were for household detergents.

We protected a number of products that require 
the use of solvents or other volatile organic com-
pounds. In California, there was a proposal to very 
quickly restrict the content of VOCs in fabric soften-
ers in some laundry products, particularly the liquids 
and the softeners and in hand dishwashing products, 
and that’s been deferred based on the technical 
information we’ve provided. We’ve worked together 
with the Consumer Specialty Products Association, 
which relied on the technical work that SDA had 
done. Although California is looking for every ounce 
of VOC reduction it can get, this would severely 
compromise important products that the consumer 
needs that provide important functions without giv-
ing them any air quality benefit to speak of.

One of the more recent developments is in August. 
SDA was one of the very few associations consulted 
by the EPA on the agreement that the U.S., Canada, 
and Mexico reached on the North American chemi-
cal management program. We’re working with EPA 
and our Canadian counterpart to make that a suit-
able model for chemical management that is risk 
based, that sets priorities based on potential for 
risk, and that will be providing results faster than 
the European system will provide results. It’s not 
as harsh as the European system because it doesn’t 
impose penalties on everyone. It looks for which 
chemicals we really need to be paying attention to 

and upgrading the management of. So they went 
through their 23,000 chemicals in Canada. Based on 
information that was already available, they were able 
to find that 19,000 of those didn’t merit any further 
work. And on the roughly 4,300 [other chemicals] 
industry is working together with them to make it 
a program that will deliver the results that the U.S. 
and Canada have promised. [The promise] is a sub-
stantial number of initial control actions and reviews 
of 9,000 chemicals by 2012 to get screening level 

risk assessments done on 9,000 chemicals to basically 
all the MPBs and HPBs, which brings it down to 
about 25,000 pounds per year—and that’s the lion’s 
share of chemicals in commerce, particularly chemi-
cals that would be in any kind of use, 
whether it be significant environmen-
tal release or consumer exposure. We’re 
really encouraged by that. We’re going to 
be shifting our attention to some degree 
from Europe to North America and the 
Asia/Pacific region since it seems the 
Europeans are locked into their Reach 
approach, but the rest of the world still 
has time to adopt a much more work-
able and effective program.

What brought about the “Going Beyond 
Green” theme for this year’s convention?
Sustainability and what it means has 
been a focus of SDA for a long time. 
We’re very fortunate—SDA is an asso-
ciation that represents a progressive industry that 
has been innovating and making its products safer 
both for human health and for the environment 
for decades. Most of that change in the products 
has been voluntary and it’s driven by the market-
place. Companies want to be able to represent 
their products as being greener than the next guy, 
which is why we talk about “beyond green.” Our 
companies aren’t looking at just something in one 
element that can be called green, but in improving 
the products all through the life cycle.

We think educating people is part of sustain-
ability. These products need to be used properly 
in order to be as sustainable as they’re capable of 
being, so the educational process is very impor-
tant. We’ve also been talking to people about mak-

ing sure that we are permitted by regulations or 
other pressures to really focus on the importance 
of sustainability characteristics of the products. 
Most of what you read about is about the toxicity 
of household products and the need to change the 
chemicals, when in fact, there’s very little prospect 
for improving the toxicity of the products to the 
degree that you’d see any real difference in the out-
side world and environmental impact or human 
health and safety. We understand it’s a continuous 
process of making them ever safer, but there isn’t 
much bang for the buck there. Where there is bang 
for the buck is sustainability, reducing the energy 
demands that cleaning requires, reducing the 
amount of water that’s needed in cleaning, reduc-
ing packaging as is the case with concentrated 
liquid detergents—so you’ve seen a lot of activity 
in this area. 

We’re highlighting it at this year’s meeting 
because it’s highlighted everywhere else in the 
world. But we did want to make the point that 
we’re going beyond the kind of facile character-
izations of sustainability and going into what will 
really make a difference to human health, the 
environment, and social sustainability, including 
the economics of cleaning, the ease of clean-
ing—our mission is to improve the quality of life 
through cleaning. 

What are the other key drivers of industry growth?
I think the principal driver of industry growth is 
innovation that addresses the residual deficiencies in 
cleaning in the sense that it’s harder than it should 
be, or it’s more expensive than it should be, or it 
has more of an impact on the environment than 
it potentially could. So innovation is addressing all 
those things, but anybody in the industry—any of 
the major companies—will tell you that through 
just meeting the demand of a growing population is 
insufficient, and if we relied on that kind of growth, 
our products will become commodities. It’s very 
important for the industry to generate the income 
necessary to sustain innovation, which has econom-
ic as well as environmental health benefits—the 
income necessary to sustain innovation comes from 

innovative products. It doesn’t come 
from just day-to-day growth in the 
industry because population grows by 
a couple to three percent per year.

What is SDA’s outlook for 2008?
It’s going to be busy. It tends to 
be the place in which everybody 
looks, which is advocacy. California 
and the North American chemical 
management process, the evolution 
of that process in the Asia/Pacific 
region are going to be major activi-
ties. I personally am going to be 
shifting a lot of my focus from 
Europe to the Asia/Pacific region. 
That doesn’t mean we’re going to 

drop working on the strategic approach to the 
international chemicals management or trying 
to assist our members in their efforts to comply 
with Reach, but the horizon for chemical man-
agement is not in the direction of Europe. It’s 
Asia, it’s to the north in Canada and the south 
in Mexico, and to the rest of Latin America. 
We’ve done what we could to a large degree in 
Europe, and now we’ve got to maintain that. 
But now it’s more of a level of effort rather 
than a major thrust because Reach is in place. 
Even if we wanted to change parts of Reach, we 
wouldn’t get much of a hearing. But the rest of 
the world can still do something smart. We’re 
[also] going to be focusing on risk-based label-
ing in the globally harmonized system.

 'We're going 
to be shifting 

our attention to 
some degree 

from Europe to 
North America 
and the Asia/
Pacific region'

sDa highlights 2007 achieveMents, 
sees bright outlook for 2008
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t hroughout 2007, sDA offered its members prime networking opportuni-
ties and information updates, represented them at industry and educator  
conferences, and served as the industry’s voice to the news media.

SDA Board and Committee meetings throughout 
the year offer formulator and supplier members 
opportunities to work on issues critical to the 
cleaning products industry. 
(From left clockwise) Kevin Beairsto, Alco Chemical, 
and Robert Lindenschmidt, Procter & Gamble, take 
part in a Strategic Advisory Committee meeting at 
SDA’s Mid-Year Meeting. Pedro Somarriba, AlEn 
Americas, and SDA Board member Robert Chouffot, 
Shell Chemicals, at SDA’s Fall Meeting. SDA Board 
members Tony Frencham (left), The Dow Chemical 
Company, and Larry Peiros, The Clorox Company.

SDA was one of several nation-
al sponsors of the EcoVision 
2007 conference in Washington, 
D.C., which featured discus-
sions and exhibits on imple-
mentation of environmental and 
energy technologies.
Former House Speaker Newt 
Gingrich (left) and SDA President 
Ernie Rosenberg talk at the 
EcoVision conference. 
(Below) An exhibit highlighting 
SDA’s sustainability-oriented pro-
grams at EcoVision 2007.

SDA chaired a conference held by 
Intertech Pira on environmental and 
regulatory trends affecting the cleaning 
products industry. 
Andrew Douglass (top,center), Rhodia 
Novecare; Joop Van der Laan (above, 
left), Genencor; and Tom Yogan (above, 
right), Monosol, were among seven 
SDA member company representatives 
speaking at the conference. (Pictured 
at right) SDA’s Rich Sedlak, who served 
as the chair of the conference held in 
Washington, D.C., opens the event’s 
proceedings. 

Media Outreach on the Benefits of Clean: SDA’s Nancy 
Bock prepares to tape TV footage for SDA media outreach on 
the benefits of good hand hygiene.

Honoring Innovation: Representatives of Solvay’s business 
and research teams were honored with the 2007 Glycerine 
Innovation Award, sponsored by SDA and the National Biodiesel 
Board.  Dr. Noel Boulos (left), Solvay Chemicals, accepted 
the award from SDA’s Kathleen Stanton at the American Oil 
Chemists’ Society annual meeting.

In Demand: SDA’s booth with member company products was 
the center of attention at the American Association of Family and 
Consumer Sciences’ annual convention.
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